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Abstract
This article focuses on the power of asking questions in L2 classroom situations.
We do not use interrogative forms simply because we want to have the answers.
The forms are used not only for the information-gathering function, but also
for the interpersonal and meaning-creating functions. Classroom activities are
guided and activated by the interplay of asking questions and answering them
between the participants. This article suggests that there are three conditions to
satisfy in order for the interplay to become pedagogically sound: (1) authenticity,
(2) meaningfulness, and (3) personalization. We then describe the forms of asking
questions and responding to them. Not all questions are answerable; some
are easy to answer and some are, otherwise. For learners to be able to handle
challenging questions, we suggest that we need to teach them a set of “responding

strategies” in the early stages of language learning.
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1. [XLs®Ic

BEITIIARE R SIEB R D2 50135 2 bivd, HATANE (WHAT) 42 R~L, &
NEAEENHEIE (learn) THEWVOORNEI LT 0, ZHUIZHEL THEEMHEL TS
KA RIpE Sy THD, UL, TREHE CIEIIGEEMHD | LW SFEEH 10 F kDS B A%
L7225, learning by doing DARSIEAR AR THY, doing ZFEET H7-DDIEH)
DL G D TODRT IR B, 22TV EE) ) IZIX 7 1= 7k (project) | 014
A7 (task) | 3B ENDAS, [IEVEWDY (interaction) | F E/RIEEN TH D,

HENTIE, BROZEELT, BlMLAEEOBVEY, ARERLOBVERVAH.LERD,
AR TOHNE, ZENBYVERVIZE TS 3R (asking questions) | EVW)ITADEFR
BETLHILIZHD (HENTORBICET2HE FHIMEIE <D bH50, ARG
DX Stevens (1912) & Sanders (1966) THY, T CTiL Morgan and Saxton (1991) 73
bd), T, FEOERERIZOW TSN, KICHEICENRBEHOFIFCONTE KL,
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FIUTEIERE, BMEAA T LZDIGEOITFIZONTEHTNETZ,

2. EBEFD#EE

g fizfnE, BRISCEEKRL, CVE3T5, 55 TV)7eh, having a question
about something (%&fi]%£F->), making a question (BRI XX%#1E5), ZL T asking a
question (¥[7 %) THD, Zhik, AxDEDEHIBWTHFENRSEEITATHD,
IFANZIE, AT E T2V EEGROREN N T LT T BT AL DN TS, 4
WITERMZEITNTLZETHRIZONWTFEY, FFEFEITFHEMENIITAZBEL THRE
vy, TS, LTHRDE, FMEWITTHIL, HBELVOLODREZKTHDO THD
LRIRFIZ, T HOFMITZDOHBITHLHS, Morgan and Saxton (1991) 1%, #=E
W TOHEMNZE DR DBERZLL T OITEHL T,

the act of asking questions helps teachers keep students actively involved in
lessons;

while answering questions, students have the opportunity to openly express
their ideas and thoughts;

questioning students enables other students to hear different explanations
of the material by their peers;

asking questions helps teachers to pace their lessons and moderate student
behavior; and

questioning students helps teachers to evaluate student learning and revise

their lessons as necessary.

ZITRENTOVDLRMOERIT, FHEHABFICBVTHEYTD, LoLenb, HiE
BICBWTE, HROZELELT, BEEVIFEITADII2=r—ay (LR EAE
) IZBITBREEEIZ DWW TE 2 TR IUTR B0,

KRNI =r =2 ab OFATICB W CIRIENRER ThD, b, MHDRAL
NOHER DAL (information gap) | NHALAEIL, II2=F —Tal PNEFINDIND
Thbd, BB - BOOEY, SUEOE, §RE, FfEOEV, MEFHRORERET
RTMEROL | TH D,

THRORLZHD DD ROLENDONE AT THENIMTAHTHD, Linl, HGE
BB OEE - EFREEZDITE, ZITUVIREOHERO AL | LI &%
(R OMRE ) LU TR TRLERHD, LVIDIE, FHEWITAIL, KIFIE#H
T T DO FIATONDD TII RV TH D, FERMATADWEE KRBT E, L
TDO3ODEREITDITAZENTELS,

(1) *F A\BE{RHEAE (interpersonal function) : Xf ABROTERL, #Hed:, IR
DE T A OB
(2) THHINEREBE (information-gathering function) : RO Hkd, HFEIzH>W»
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TOEREGDHZDDERIT A O
(3) EWRAERHERE (meaning-creating function) : FLWEKRST AT 47 &£ H
T DOERID S

ZNHOMEREIIPEMAY TIFRH AIZER#EL G- TW52Y, HX TEBIEEEIZ é’%’(
LETHE, LRO3HODERIZENINLIDITEDND, %Fﬁ@ﬂj\%@w&%

SIzxt ABIRIZBED DL DO THY, #E (How're you doing? 72&), M ELIE (Are you
OK? 72 L), %ﬂ@ﬁﬁé}] (What do you mean by that? 72 &), {&#H (Could you give
me a hand? 72 &), #&%(How about a cup of tea? 72 &), XD F H (What? 72 L)
DI y?ﬁ%’?%ﬁ#ﬁ%fﬁbhé FEARBITIIM A LD AAT 2B 23/ THY,
WhWL SRR I BHIICEH A TWD, ZHUE, HROXLEWDHBLENDNAIE,
FIHFMDOAL D LB E THLHLENZ DHIEAD,

REEIZBWTE, MIES5L0VaZEZT TR, Mgk E5Z8ici>TEL TIEL
WD, BOWNIAELTZNDNENSTFEL FOIT A B MN RIS, Flx1E, Your
dress looks gorgeous. EWVVIFRIUL, WELELTUIIEDORL AT FTIELLW ! jEWHZ e
20, ZORFETHIETIHFLZED L THFEZH WV TH S OIRELED THH W
W7RE, AL O ENDNADLIVTHE &5, There is a bull in the street. &V )
HETH, HRLIBERON), BELOY, ROORBZODRIIZL > TEELFOER
3EDD, 1T2ENERBRTLZOOEAESNERBENTLSAH)—FNLEHERE

KHLIERD—Z 0%, BMLOBERS, B FIEZOfTHo,
KT %

1. Can you open the window, please? &E&BITTHLHX T2

2. Do you mind taking me to the station? BRIZEILTITo> T2 W)7g ?

1. How about going swimming? KEIZ/T<DIFED ?

2. Why don’t you phone him personally? HZ%y CHIZEHEEZLIZHEHITT?

@5 - WL

1. Can I help you with that? Zi1, FAEWVELLID?

2. Would you like me to take you to the library? KEFEETHAR-2RBENLEL X
I ?

1. Would you mind if I borrowed your CD? CD Zf&DTHULIWNTT A2

2. Would it be all right for me to leave 20 minutes early today? 4 H, 20533/
DELIFoTHNEDRNTLLIN ?

(&S - Ko

1. Can I remind you about the meeting at 2 p.m.? 2FFDEEE, WA TWET LA,

2. Will you try to remember to call him tonight? 4%, #ICERETDOERZ T
TLIEEN A,




il Ls)
1. Can you explain that in detail? HoELFELGEL TWIZITERE AN ?
2. Would you be more specific? HARKRJIZIZEIVHIZEITARDTLLIIDN?

— B Th»dIol, ZhbDRADELLIZIL, can/ will / would / could 72 & DREFEZRA
B OBEFANEENTODN, 1 ZEAENERLSN-RBLITHD, ZHUTERSCOERE
Lo TWD, BERERYIZIE, Wb D yesno DA X ZRKDHERMEVILY, MinkL
Zv, L TUELWEVO EFOIT R/ ERERHATOLOTHD, BMITIHITA
BEXOFE L NPIRIERE ) & 722§ ZEMNTED,

[ ¥ I £E B4 BE (information-gathering function) | 1%, FXIZ, F& R o LR AL RE
THDN, yesino DEZ=MMFEFTHLD, Aor B TRINZEFHFT5H0, E5HIZ5WIH
(who, What when Where why, how) IZOWTDIERERDDILDNHD, RIZHHN
biux, Znbo— EF‘%W‘T@&T%?&W%#?‘T@M%T’590 iz, HES, HIEE, %
7, %ﬁiﬁ&%ﬁﬂlﬁ%‘r@%” ZBWThH, AL ZIE, BRI EERE
13>, yesmo, Aor B, H2\E 5W1H OEMZ@L CTHikOER N THONDTEAIL,
HEROMNDNZIE, FRTAZEL CEETEBOINAZIEY HL TV,

32 H O E WA % BE (meaning-creating function) | &1, F& RN H7=72 018 % #2
L, ZRICLo THT M EDO R GTBEENDLEVIEDTHD, iz MHIENHI
FOBEMETESICINIICH =D, BT, Db BELZIRT, RDDHEWVHAIER
RBENRHDLDOTHD, HOHFEEICI OV TR LEEIHIETHEIL, BV —F - /=
AFar % BOTONDMEIDBRERNCEHEED, THHEMEVOIEREZEZ 2L T,
AL WD EED, ENBFFEOERIT/RDENIZETHD, FEM O BERA AR T
BE - FOTy v ATHDH), FEEHFIZBW THMRIEEIOBKIZ7225,

3. HIEHBFRRICET2EMOEE

Lk, amﬂﬁf; PHETCVIO MRS NI ES E @ E 03 Ho5, Lol, HEHEOE
ERH T, BRISUIE DIICEWR DN TWDETHAID, £, BEMISTOMEY 7 L%
ZHFEVOHERHEIZIERL, ﬁ%é’ﬁsﬁ’wﬁ@ﬁﬁ% B89 5, ZLC, ZLDORHmE T, il
X, BEOBWCERICHEETEMEL, TS L TEENEZDEVIEY TRV N
BEND, MEEHEICE iéﬁzﬁuﬂi@ﬁiwm\&wx& IOWTCIE, FibmeFEEm oM
HNOBETLUNENRDHD, T2 T, EEmIZIEALEZY, —FTWIE, ZhEhiZeic
W ART=ED7RFEM O 1%+ 358 L, HITRWEVRVOSEAIH T 2858 MEI TV E
BHHENHIZETHD,

FiRDIEY, TR E OFEEEHE OB TR BRSO 2R BT AR, FOED )T
EEZFIBELRNEDIND, LT, EEZRHOIEMB AT, B2,
PLFOVER — IS OBVEDZE R THEL,

(1) Are you a student? --- Yes, I am. I'm a student.

No, I'm not. I'm not a student.
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(2) Do you like playing soccer? --- No, I don’t. I don’t like playing soccer.
Yes, I do. I like playing soccer.
(3) What did you eat for today’s breakfast? --- I ate broiled salmon, miso soup

and a bowl of rice.

I TOBERISE DT AIAKRZRBE R H 200 T3, HERILE, Bia®kS
MIDERT, EOBEMOEEUEL ZHET T 2527 nOZEI L L THL TH D1 E 9D
Thd, BENOFERMITIEDHD~ED, BENIMDTDIZFB LN FFEATHEITOIDD,
THOLTEMI VAR T DL, HEOALDBEITHEZEFHTHILITRY, MOTdIZH
ENTHHEFEZL TWDDOE HRTHILIZEDN D, AfFEDBYERVIZIH VW TIHRZ
ITOBNS, BT ~ERMEGERE) LL T T D302 RIT 5 LN TEHLEHFITE XD,

(1) HEATHDHZL : authenticity
(2) HBEWTHDHZLE : meaningfulness
(8) BHDZEEL TR DILENTEDZL : personalization

£T, BEIOREMIIBAARTHLILARDOOND, AR THLIEDEIRLELTIAARK]
Db, BRTHHZLIIAY THHIETHY, EDIL% authenticity LV V) HEETEEL
LTW5, REKRZRCVENITETIORKETHY, AIFLG TIIARMNRaI2=r—a
ANTEZVZ RN, LTe3> T, HFERBLEICEETEE) S authentic THHIED, AN
MZITHBRICITEE THD,

authenticity IIAYERPELFE DL, LML, authentic ZeE B LGB CTHILIZI W
LUVIHILDOTHR, TITHEBEWRTHDZE (meaningfulness) EVIOSHENNTELR D, &
Z T\ meaningful (213 comprehensible FRE A HE TH D) LV HZ & & interesting (Bl
Wa5I)D2oONEEND, BEHIZ meaningful THDHERIEFIZ, (HiE - BUFHIIC
meaningful TRITFIUERBR, LWHZETHD, V<5 authentic Th meaningful
TRTWITHE (FE) R FE TR, #5 75725, meaningfulness (&
authenticity O THY, FOHIFIEL THERET D,

authentic C meaningful THLZENBVIRVOIEARFMNTHDH, EiULER, £fEx
RORUCSH, Fi @ S 2R ER Thd D, BLol, FNET T2
WS, EREAEEOBDUREETRWEFEITHLIENKOLND, bbb, TH
TDTEELTELZAZENTES LW AL (personalization) 2378 & T~ EEA: L7075
DTHDH, ZZTWHMEANE 1 EIF= T 7 AMEDZETHY, H43EDL Y3 X (relevance)
DENIL T IANNERIZESTITIT 4% 525D THS,

MR UNZ/2 208, BERITEEZ S A FER OS2 ETHREMICEE THD,
L, BMEITHIBEOSMEL T, authentic T, meaningful ¢, %L T personal T
HHLIENBEINRT RO, EVIDORZZ TR THDH,

IC, ET3o0ERECEDOHI T2, (1) D Are you a student? NEEINGHAE
T THEEDLNEA, authenticity, meaningfulness, personalization 35
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OWVWT LTSRS, EREOHLEEBRAIN R LT FlE7es, (2)1F, BERSH AR
Yo =" FEZINEIMDOIE R KT TODE AT TOSRME 7T fTRetERH 2
D, EERICFE R TDIDEIMDITENNEINIT LT IANTIELNDINCLD, XA
A=Y NEEE 72D — OB 2T o CWAEW)Iar T 7 ANTIES T E e shs
D, EHLI=ar T I ANOGEBES - TE TREDNIZGAT, RO BITITENSA
WV BNFAEEOETISTIRE DEALN TSI, A I TO35MET-3%
BI7Z3, B LIZWIENRTFECTERETEXRWEVIIGA, BRI LAV il a2
HT<5,

4., BRXDAALTEREZEDHEA

ZFERERERARBZONDD, TIINETDEENLT L, BEXRTVHDLE

WWED, EZTLIRWNEORE, JREDHTIZHRE « RIEBB 2L, ZERIG
BTN EFENTRENRT L, ZIIAOA B RME 7280 B 1344
HZEITTERWEAY, EVTEWIEEFFETERDIEED AL ERD LD HELD

?D7% communication strategies T2, LA T TIXFFHEEIZHOWTE LT528, FEfiS
ZEOOBEIZ, communication strategies % H R L7ZFEHEZITOLERHHENIDN
R TCH D,

DG A RO DHITIE, BREXER WD, HFFT 5% 21285 T yes/no &5
S5WI1H I[Z DWW COIFROIEUEZRD DG E DR HDH, LI yes/no 7=AFa X, WH
JTAF gL REMEND, M XOETHLLOD, FHFENPLOE 2 ZERET, BEM
R BEATHEFEEE R SLEV DB DB H 5, $1%213 Do I look a fool? [ ZERBNTIZERITZ23,
BRI AV 20057 K | bWV TeNEE & BT HIEREER LU Th D, 2T,
#MAY authentic C meaningful T personal 725 &3 2512, AEITWVANAZRE R
W DEEAER 7RIS BE D TTTET T, INEDMRZ IRT D728 DIt E 5 #E (responding
strategies) # F DT HMERHDHENHIZETHSH, ZZ TV responding strategies
1L _EF0D communication strategies D—FfliE R7g 32N TED,

41 yes/mo BEREIX

yes 72 no P& MOWANVE O ERTH LD, ZlilE, yesmo 7 AFar X DR
DIEN 2T TR, FNBICHTDINE DM T 2R E 57259, Z<DEA,
yes/no 7 TAFa XA THIUX, yes 7> no TEZDHEVIDNPIEARELIIND, LLTIEE
DEITHL,

(1) A:Is Taro happy?
B: Yes, he is. / No, he isn’t.

(2) A: Do you know my mail address?
B: Yes, I do.

(3) A:Did I hurt your feelings?
B: No, you didn’t.
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L#>L, Is Taro happy? EWHERNIZKL T yes 725 Yes, he is., no 725 No, he is not.
LIRE T AL F L MBIRNET L, T ERRBEVRO AR A LN EW) ATEE
2355, F£72, Did I hurt your feelings? (Z%L T No, you didn’t. £V )3 CTE
AN HENTIERW D, HFOKFHLARLE T 275, No. That's OK. 72E LIRE LT
WEZATHD, ZITHERDIE, responding strategies & Hg) THAD, EWVHD
%, B =FORAE DR RNITHERNI A TR THY, TRERIEIEE D)) W) TR
LT, IRETHIETTARITHEMTII R, DREST 2L | TRERASEE T
RN T SAR TZFITRD LW 2BV S THRNED LN B H 06 THD, LLT
DIHIRREZE ST, TOHOLEBWERBLTELZED, LFLO authentic/meaningful/
personal CTHAIEDFMEN /=T ZLIZDRNEDTHD,

Yeah, I guess Taro is happy. (OA, FEEFZEEHIL)

Well, I don’t think Taro is happy. (FEE7Z&ITED7a)

Well, 'm afraid Taro is not happy. (FE&72235, FERLRR)
I guess so. (7=5A43)

I doubt it. (FAUFEEDLI)

I'm not sure. (L<HH720)

Don’t ask me. (772 C)

—#%IZ, yes/no ZRDHBEMNICKIL T, yes THHIELHIX, no THLHIELHD, F
72, ELLELN WG LHDLTEA), RIZ yes 72ELTH, 55 « IBIRO ANV —g
CERBLIZNEWVODODNFEEFEOLETHD, OV K/FFLARIT D70 DLL T D
JORRBEEFEDOL NR—N—ZEDDHTENEDBVEVIZITRDEND,

[yes DNz —2 52

That’s great. (ZAUIW ) / Of course. (bHAA) [ Yeah. (£9572432) / Sure. (WL 32
Z.)/ You better believe it. (Eix%572A72X)/ Uh-huh. (£9)/ OK. (\ W\ X) / You
bet. (b HAAE, £572E%) /1 think so. (FHEH7243)

[lno DY —3 =]

Uh-uh. (\X°)/ Can’t do it. (EH#7Z L) / Probably not. (7= 5AH439L) / Impossible.
(HY Z72™) 1 By no means. (#axf720Y)/ No way. (728)

[yes &b no EHE X2V A]

Yes and no. (KRILIZENA A TLHY /) —THH D)/ Sort of. (FHFEAIREENR)/
More or less. (£#7#2)/ In a sense. (b5 E W TiZ42)/ It [all]l depends. (HEIZEDIF
D724a)/ It’s up to you. (B7272k % T )/ Let me think about it. (Hr-o:BE X XH
)

INBIET RTERMART v 7ELTHEEZ R ADER TRADIENTED, IHLIEE
BefrZeT, HIZE, BLFOLIRRFNEENTHREICRDIT T Tho,
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A: Takeshi, are you going camping this weekend?
B: It all depends.
A: Tt all depends on what?

B: It all depends on who’s coming, where the site is and what time we're coming back.

ZZC Are you going camping this weekend? {ZXILC, yes 7 no 7»DOWT 1Tk
BT DHNFEEZRLERTIIE, SEOTRERREOMAIZZRVIZOWDITHLNTH D,
It all depends. LU HZET, FHTFIC It all depends on what? EVWHU T 7 g &Y
EZL, ZHUCKHLUTEDNISZIIETHEIAICTI2=r—al (3R ETHDTHD,

4.2 WH £EfIX
yes/no XA 7 DERI LT, U TFDEH7 WH §ETHED WH 7= AF a2 X
IHDLHD,

WH & : what, who, when, where, whose, why, how, how many, how long ... .
PLTiEwWbws 5W1H (ZBH3 2 & R Tha,

Who is the right person for this task? (ZOFRBEICITHEDSRSTZDIR NTZAID0N?)
What do you want to eat for supper? (¥ &IIfAZ 72 ?)

When did you sleep last night? (FERIZAAMRHIE =D 2)

Where’s the trash can? (FIFHIIEZTTN?)

Why did you call me last night? (Z2A CTHERR, EaEL CTE7=D ?)

How did you do that? (¥950o>TENELIZD ?)

Whidd 5WI1H OB ST TR ITZ8A, who & what 412 when & where (2B
HEMIIFEELMILDTHH-OEHE LTV, —F, how & why IIE 2 FIZ%
EIEDHDT- DL WGENILHD, ZIUTHAFEOREETHLRILZETHS,

(1) A: Who did it?
B: John.
(2) A: When were you born?
B:In 1995. I was born in 1995. I'm thirteen years old.
(3) A: Why do you want to go to India?
B: Because I like the place. I heard a lot about India. I'm interested in their
way of life.
(4) A: How can we save the lake?
B: That’s a difficult question. I don’t know the answer. But I think there is

something we can do.
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Chuska (1995) I, %Z%“C“Qi&f‘u%ﬁﬁb‘??ékﬁa BB CTE WD ThIUE, £
fi&i%@ﬂ’\]ﬂliﬁﬂﬂﬁ‘é:kiﬂ%%b\;?i"ﬁ%_, PR RN S HEICE KL TS,
ZZCRERONINE S ThHD, FHIE ZSEFEEOLAITL, SHEICHLINEIC
BT OZENTRRINDD, EOLIEFEEARANRIEEMHOTZOITHINE D HIGIINETH
%, Blz1%, When did you come to Japan? (H ﬁiﬂ%%%?’:@ ?) LM NT, T34
A1 72370 Three years ago. && 2113 &V ), How do you make an origami? (#719
HILEEIRoTHELD ?2) LD N6, ZHUFIEZ 20D THh L, 22T, LLTO
JONETL2DH1H>DH ETHD,

It’s hard to explain. GiEI3 5D, TLFHLVR)
OK. Look. Like this. You see? (DA, HTT, ZAREKL, o7z ?)

RIS ETHZEOTe T L WH EERISLOF RN LT, LA T ORI RBLA I
LTS T2 OSETIE) 2R CEAI0ICLTBIIE, AB A RREEDOHRIOH
#% (conversational management) 1792 LN TEXHIHIT/2 DX T TH D,

I don’t understand your question. (ERAEfECTEXEHA)

Could you be more specific? (BARHIIZE ZIXEINIZETLLEIDY)

I don’t know how to answer it. (E525 X TLW D EREA)

Sorry, I don’t like to answer it. (ZHOARIV, B 7<HVETA)

Let me think about it. (FXIHTESWY)

I don’t have the answer. (B X ZFHA DTV

I don’t know. (ZH#3)

That’s a good question. I'll think about it. (\WWWVERI T4, BXTHAET)

ZIZ TR AL, responding strategies S CIIVHDE R A ILFEZLE OHIHID BT
AL THELZED, BENTOHEERORBNAEFELOBYVEDEZ VTS24 T,
BERBERERDEVNIZETHD,

BTG LSBT 2R REL TRRZLFIEARZ KT, O ETHRELRDHD
DURDPUTIS U R 24TV, SREMICIREEIE\WVD 1 ThD, FlxIX, BLFOLIITILEE
MISCTh, EHENRE 2 Z PR LW HEEEEE SO LEN 5L O0RH 5,

Who do you think you're talking to? (FEEFEL CWAEESTHBATR )
Who do you think T am? (fEEEZFE/ZEES>THDHATE 1)

Are you kidding? (JU#ETLXD !)

So what? (72772 1)

Any complaints? (fil)3CA)8H% ?!)

LinL, EREEERISCTH L0, BEMSCTHLIMNTIRBUNLTF T 2560 %<, HFITED
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St DN TIR AT IZHLD, Who do you think I am? EEAIATAEFIZ, You're
Mr. Tanaka. LIS T UL EREBALITET DN B NN, ZORINEGKILHY
Wiz LD, F£72, Why is she going out with that guy? (14, 7RA THARB LSS
BoTODATE ! LR HD B L& B S TODEE XM ?) DIOICH B &7
DD, EUHNRNEVIRFFHDORAZLIZWVONHBRELRWIEELH D, THITED
JEEAERIEVIRBLUHIE T D, RGLHIWNIZ I SSEEZT D012, ISEDTZD D
FHOLR—=RN —ZEHNI L TRLWENH D,

5. MO3a=#H—La EE B ITHFEMA

B EEICIN ST Claia=r— 2 al Bl 1) OR E R E 3R 2 73
IZBWTERT TH L3, FHIL, [958 b laia=r—a 3GE 1 ~Dv 7 Mot
E725 DL “read and react” THHEMEREL TD, T AN Rite, ZIBIHDOYT
JarEITHIEVIZETHAN, [a3a=r—TaldiEk | Tlii“and react” O pEEZE
TRETEDPNHETHS, ZIT react DEGRIUEENNLILLIDN, EHFHIT, Z2&5
®H U (1) reporting, (2) summarizing (paraphrasing), (3)commenting ®3-272%
EZ D, F3 (fact) L& A (opinion) BV ) ZENDHWZIE, reporting (FIE) 1XFEAM
12 “fact statement” V7L, commenting (2 A FE5) L “opinion statement”
VTS, ZZTUDNHE LITTZANNCEN NI L5 N, BRI, KIS
R7pEDOBLENOFRER T HZETHY, REELL CXIHaE 17l (E#E - W42 6k 0
FEDO%ERD, summarizing 1%, EANTIANEEIFTATZDEWHE 2 NOFEH 7% X
LGBV THY, EADBLREVOILODBERL T2, T7AMINAEREBEAE L
IEWRIZI T fact & opinion O F [ (AE) LHHM-S17HZ L3 TED, commenting |%
TUIANMIOWTENKU T ERBLT D174 THY, FBINRFEV ThDH,

FEFE, AEICT 7 ARREESE S ETC ERLO reacting IR RTEEE 2D, LT,
reporting, summarizing, commenting #1797 D FHEfifL L CTREAE R ITNTHZE
1%, [HEECR¥ELT D ETHERTIETHDHEE 2D, reporting DI2D DXL, %4
SR, TIAMIOWT yes/mo, Aor B, 5WIH OEMDOETIThiL, FIUIk$5E%E
DT VAN FRER T D7D OFEMZHRMT 5, summarizing D72 DEMEHD, (D
FETHL), BEREINIETD, EIOVIEHMEIZR > TOD 7R8I IREAE Y T3
RI35ZLT, AT summarizing DL %22 571F T/4<, summarizing %33
LI DFEMESHZE2D, [FAHEIC commenting Z1EL, XETH-ODOEMLHS
7255, HBIIRST=Z e300y, BRI D, BB ENADNIGIE 7268
B0 &2 OFBERITNTHZET, AFED commenting EVVIOFELFHAT-FFE
ITRAZATOMNEAEV T ZENTED,

6. HhHYIC

TRECIREL R T2, BETORM D gE/D, HEEEITEMERTHTAHT
HDHN, TOEREITIE, *F ABIMRHEEE, THHIEMEE, BWRAERMEENE T, M
KOBHOFER, HRCHRIE RS, S A 1SS T ORI &2 LS R T 7
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BV, SHICE AL, IRER O ELZ I EWVIIT %2R 258512, authentic/
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